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EMPOWER RURAL WOMEN THROUGH
DIGITAL MARKETING SKILLS

CANADIAN FUND FOR LOCAL INITIATIVES
JUNE-2022 TO FEB-2023.
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Covered 105 Village Clusters of North West &
South East Region of Fatehgarh Sahib District

1. Shaheedgarh

2. Fatehpur

3 Jndhpur ATy

4. Mehmoodpur Sodian

5. Raipur Gujjran

6. Ftaily
7. Railon
8. Gadhera

9. Jharkhela Kheri
10. Ladpuri
11. Uddalpur

12. Dambheri

i b Mullanpur

14, Kheri Noudh Singh

15, Hargana

16. Burj

1. Attewali

2. Madofal

3. Kotla Bajwara

4. Bharonpur

5. Manunpur

6. Balahra

7. Ramghar Sanian
8. Khera

9. Hansali

10. Dhabhali

11. Dangherian

12. Bi Pur

13. Hindupur

14. Isherhel

15. Badali Ala Singh
16. Mukaronpur

17. Lohar Majra Khurd
18. Lohari Khurd
19. Mairrisn

20. Wazidpur

21 ‘Kaloundi

22. Nugawan

23. Nanheri

24. Nar Singh Pura
25. Eﬂkandarpur
26. Dederan

27. Hussainpur

28. Kandi pur

29. Marwa

30. Bhanguan

31. Gopalon

32. Kotla

17. Balahri Kalan

18. Balahri Khurd

19. Rabb Da Balahra
20. Diwan Singh Wala
21. Boran

22. Mathi

23. Randhawa

24. Dhirpur

25. Anaitpura

26. Rasidpura

27. Saddo Maijra

28. Meerpur

29. Madopur

30. Kotla Bhai Ka

31. Sanipur

32. KhozeMajra

35. Kalour

36. Kajjal Majra

‘37. Sher Garh Bara
38. Kheri Beer Elngh

39. Main Majri

40. Kamali

41, Pamour

42. Mohan Nmajra
-43 Bathan Hhurd

44. Bathan Kalan

45, Jallowal

46. Majri
47. Raipur

.mmm

49, Fatehgarh Niuan

50, Lohar Majra Kalan

33. Mandore

35. Chanalon

36. Malkpur

37. Tarkhan Maijra
38. Jallah

39. Sonda

40. Basti Bhamarsi
41. Bhamarsi Buland
42. Bhamarsi Jer
43, Malko Majra
44, Peerjain

45. Kotla Fazal
46. Dufera

47. Bhaganpur

48, Mehmadpur
49, Saidpura

50. Bhatmajra




The Impact

EMPOWER RURAL WOMEN THROUGH
DIGITAL MARKETING SKILLS

feee

1226 Beneficiaries 88484
— _ :6 "

Q0 ;Liof'whlc—hl were rural women ‘ "
and 10% rural men “ z‘
theee

1137 local women artisans
..—

trained who now have access to
wider markets through social
media
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31 Master Trainer 1195 Village Beneficiaries

Trained o canduct Trained in 5 Day Digital

clusier fevel iaining Marketing Training

on Digital Markating =
and E Commerce

900+ Social Media

Profile crieated

60000+ audiences

reached via variaus digital

piatfaorms {Facaebook, Instagram

erc) That have axprasgan
interest and Hkes on all the
awaranass act|vitas,

100+ village clusters

Fhr trainings were conductad
across various villages of

district Fatahygrah Sahils
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40-50 local women and girls will enhance
their capacity on the digital tools,

E- Governance, digital Marketing and
strategies to become professional master
tramers.

Enrolment and shortlisting of 31 participants
for the Digial Marketing Training for Part A-
North-West region; out of which,

18 (14 women/girls; 4 Men/boys) for Part
A- North-West region

13 (12 women/girls; 1 Men/boys) for Part B-
South-East region became professional
master traners.

Reached out to 180-200 rural women and
men from 33 villages.




Training of Trainers (TOT)

32+ Sessions and activities were conducted
on introduction of digital empowerment,
computer aided learning, knowledge sharing
devices, (WhatsApp, Zoom, Google apps,
emails, E-Governance etc).

In addition to it, 4 workshops by Industry
Experts & Mentors were organized to allow
the students an opportunity to expand their
Interests and knowledge.

The special sessions on communication and
soft skills also arranged for the TOT Trainers
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Expanding the Impact

Part North West & South East
village cluster training covering
100+ village Clusters
Jun 22 - Feb 23)
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Mobilization & Registration

e Reached out to 1500+ rural women and men
across 80+ villages for project awareness

e 5 meetings with the Govt. officials Deputy
Commissioner, SDM Bassi for project
Introduction.

e 12+ meetings with the Govt. officials Deputy
Commissioner, SDM Bassi for project
introduction.

e 125+ meetings with the Sarpanches, Panches,
Asha workers, Anganwari Workers and
Social workers for mobilization support and
delivery of the program.




Expanding the Impact
Village cluster training covering

e Developed a digital content and a booklet
on E- Commerce as well as E- Governance
for 5 days training.

e Impacted 1100+women/men from 100+
village clusters to grow their businesses
on e-commerce platforms of Digital
Marketing

e Impacted nearly 1000-1200 households,
4000-4800 Indirect beneficiaries
(assuming 4 members in each household)

e A certificate presentation ceremony
was organized after the 5 days training
workshop.
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EMPOWER RURAL WOMEN THROUGH
DIGITAL MARKERING SKILLS
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EMPOWER RURAL WOMEN THROUGH
DIGITAL MARKETING SKILLS
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Training the Trainers for 20 — 25 participants (18-
20 Women/girls (80%); 5-6 Men/ Boys (20%) for 30
days will be organized on the topics such as the
importance of marketing. branding. application of
digital tools for creating an online portfolio, Whats
App communication, hands-on practice on e-com
platforms, Facebook and Instagram, online payment
tools. packaging and branding. shipping and delivery.
The training will be conducted by experts from
different industries. These participants will be further
mobilized in the village clusters after the TOT.
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Har hath
hunar, har
ghar khushi

Every hand skill every home happiness

THANK YOU!

www.mbtrust.org



