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EMPOWER
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THROUGH

DIGITAL
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SKILLS

Increasing women artisans’ economic
empowerment in rural Punjab by
educating local artisans, small
business owners and individuals as
master trainers on the digital tools
and strategies required to grow
business.



Covered 105 Village Clusters of North West &
South East Region of Fatehgarh Sahib District

EMPOWER RURAL WOMEN THROUGH
DIGITAL MARKETING SKILLS
CANADIAN FUND FOR LOCAL INITIATIVES
JUNE-2022 TO FEB-2023.
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31 Training of Trainers (TOT) were taught about the

basics of digital Marketing, E- Governance and


social media platforms like Whats app for

Business, Gmail Business Account, Instagram,

Youtube, Facebook and Twitter can be used to


promote their grassroots business 






TOT



Mobilization
40-50 local women and girls will enhance

their capacity on the digital tools,                   

E- Governance, digital Marketing and

strategies to become professional master

trainers.

Enrolment and shortlisting of 31 participants

for the Digial Marketing Training for Part A-

North-West region; out of which, 
18 (14 women/girls; 4 Men/boys) for Part

A- North-West region 
13 (12 women/girls; 1 Men/boys) for Part B-

South-East region became professional

master trainers.

Reached out to 180-200 rural women and

men from 33 villages.



32+ Sessions and activities were conducted

on introduction of digital empowerment,

computer aided learning, knowledge sharing

devices, (WhatsApp, Zoom, Google apps,

emails, E-Governance etc). 

In addition to it, 4 workshops by Industry

Experts & Mentors were organized to allow

the students an opportunity to expand their

interests and knowledge.

The special sessions on communication and

soft skills also arranged  for the TOT Trainers 

Training of Trainers (TOT) 



Glimpses 





  Part North West & South East

village cluster training covering


100+ village Clusters
(Jun 22 - Feb 23) 




Expanding the impact



Mobi l i za t ion  &  Reg is t ra t ion

Reached out to 1500+ rural women and men

across 80+ villages for project awareness
5 meetings with the Govt. officials Deputy

Commissioner, SDM Bassi for project

introduction.
12+ meetings with the Govt. officials Deputy

Commissioner, SDM Bassi for project

introduction.
125+ meetings with the Sarpanches, Panches,

Asha workers, Anganwari Workers and

Social workers for mobilization support and

delivery of the program.



Developed a digital content and a booklet

on E- Commerce as well as E- Governance

for 5 days training.
Impacted 1100+women/men from 100+

village clusters to grow their businesses

on e-commerce platforms of Digital

Marketing
Impacted nearly 1000-1200 households,

4000-4800 Indirect beneficiaries

(assuming 4 members in each household)
A certificate presentation ceremony

was organized after the 5 days training
workshop.

Expanding the Impact 
Village cluster training covering



Glimpses 



Glimpses 



Cameron MacKay High Commissioner Canada in India along with Patrick Hebert,

Counsel General of Canada in Chandigarh visited MBCT Community Development Centre,

Bassi Pathana. (June2022)



Monitoring Visit in Village Marrian - Stéfanie Bergeron 
Official from Canada Fund for Local Initiative 



Mid Show Case Ceremony -  Experience Sharing - PART A North West Region
Visit of Stefanie Bergeron, First Secretary & Nabina Shrestha Coordinator CFLI, High

Commission of Canada in India 



Project Show Case Ceremony -  FRANCOIS DUTIL, CONSUL AT THE CONSULATE

GENERAL OF CANADA IN CHANDIGARH VISITS MEHAR BABA CHARITABLE TRUST,

BASSI PATHANA



Media



Media



Har hath
hunar, har

ghar khushi
















THANK YOU!

Every hand skill every home happiness

www.mbtrust.org


